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Start with the Customer, not with the Product 
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Product First
“I have a product I 
want to sell. Find me 
the right customers.”

Customer First
“I have a customer I 
want to grow. Find me 
the right offers.”
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« Just because you are 
using customer data does
not mean you are 
customer centric »

Start with the 
Customer, not with
the Product
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« Retail DNA, dynamic 
segmantation and loyalty 
tiers are key to be customer 
centric »

Understand the 
„retail DNA” of your 
Customers
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«Help customers take one 
small step to climb up on 
the „loyalty ladder” »

Have a clear
step for each
Customer – use 
Personalization
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Please reach out to:

konrad.waclawik@nielseniq.com

peter.kurucz@nielseniq.com
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