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European & Polish e-shoppers' behaviour

48%
of EU customers buy online 
regularly

57%
of EU e-customers buy on 
marketplaces every month

63%
of customers believe online 
shopping saves money

90%
of Polish internet users
buy online

2 of 3
Polish e-customers buy on 
marketplaces regularly

Source: GS1 “Marketplace’y 2022: liderzy e-commerce”; GeoPost “Barometr e-Shopper 2022”



What are Marketplaces?

Source: Gartner, 11 Imperatives When Building an Enterprise Marketplace, refreshed 7 April 2021, Sandy Shen, Jason Daigler
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MARKETPLACE

● Responsible for: storage, logistics, 
order processing, taxes, inventory 

● Settlement of funds to the 
e-commerce bank account

● Geographical limitations

● 100% focus on customer experience

● Greater assortment & mixed basket → 
Lower risk of cart abandonment 

● Technical complexity: 
split of funds to multi-vendors,
mass payout, rules to collect fees

● Geographical expansion 
at no operational cost

E-Commerce vs Marketplace

VSE-COMMERCE
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● Marketplaces grow much 
faster than e-Commerce

● Adding new merchants and  
products increases traffic at 
website and sales as well

● Retailer can sell more with 
mixed baskets

● Additional profit by gaining fee 
from the 3rd party sellers 

Growth

Strategic advantages of a marketplace

● Increased catalog does NOT 
mean increase inventory

● No additional costs for logistic 
and administration of wider 
offer

● Optimization logistics and 
administration costs together 
with 3rd party sellers

Cost efficiency

● More opportunities for 
customers to buy instead of 
abandoning the cart

● No financial risk when you 
purchase and hold the 
inventory which can bring 
damages, and loss to your 
inventory

●

Risk reduction



Galeries Lafayette Group 
success story
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of experience - initially a 
paper catalog dealer

185 years
in 2021 with 10M clients

of online sales of sales outside of 
France 

unique monthly users

of sales in France via 
the marketplace

>1B€ 12M

90% 30% 30%

La Redoute Galeries Lafayette Group - Key figures 
French leader in the sector of Fashion, Home and family lifestyle
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Marketplace launched in 2010, still growing strongly

Why did La Redoute decide to launch an online marketplace?

Improving the customer experience: 
more products & more inventory

Launch new categories: Leisure, High-tech, Beauty, etc.

Profitable model, positive cash flow, 
minimal investment for growth



Why did La Redoute choose Mangopay as its PSP?

Keeping 3rd party PSP

Mixed basket functionality 
and e-wallet technology

One agreement for 
international expansion

Multiple payment methods

Customer Success Team and 
fast KYC onboarding

Certified Mirakl SAAS 
connector



Modular payment 
infrastructure for 
platforms and 
marketplaces



> Trusted by over 2,500 platforms

> +€35B in transaction volume

> +70% YoY in total payment volume

> +180M end users 

> +40M sellers managed (KYC’d)

> 450 payment specialists across 9 offices 
in Europe 

Experts in payments for 
platforms since 2013

Acquired by 
Advent International

75M€ cash investment 
to become a global 
category leader

2022

Launch of
 Mangopay

1st to design a payment 
solution dedicated to 
platforms

2013

Mangopay acquires:
Nethone & WhenThen

Q4 2022

Nethone is acquired Support the risk, identity 
& modular needs of new 
and future customers

2022

Strengthen or modular 
capabilities, automation & 
no code to support the new 
wave of platform needs



C2C B2C B2B CrowdfundingBooking

We support Platforms of all types

From C2C and B2C to B2B, both pure players and traditional companies
From goods and services to booking and rental



We know the challenges faced by platform

Unique workflows and 
business models

Different buyer and seller 
experiences

Complexities of cross-border 
transactions

Evolving and different 
regulatory requirements

Managing operations 
efficiently and at scale



Why are we trust by leading platforms in Europe ?

Addressing all 
platforms 
needs: pay-in, 
payout and 
compliance

Fully 
customizable 
integration

Built for the 
EEA and ability 
to scale 
worldwide

100% 
white-label 
API

Top-tier 
services and 
assistance



A 100% white-label environment to solve complexities

Flexible e-wallet 
infrastructure

Unlimited e-wallets

Unlimited virtual IBANs

Unlimited payment split

Unlimited holding time 

Unlimited reuse 

Pay-in
Payout

Multi-currency payouts

Instant payouts 

Automate it all through 
workflows

Fast seller verification 
(KYC) in 170+ countries

KYC KYB

Third-party PSP

Value Added Services

MIRAKL Connector
Forex

Invoicing partner
Factoring partner

…



Marketplace Account

Buyer 1’s Bank 
Account

Buyer 1

€100

This kind of workflow could work for your platform

1. Pay-in

Buyer 2’s Bank 
Account

Buyer 2

€100

Vendor 1

€90

Vendor 2

Wallet

KYC

KYC

1. Pay-in

2. Transfer Payout

Vendor 1’s Bank 
Account

Payout

Vendor 1’s Bank 
Account

Reuse of the funds

Fees Payout

Fees wallet €10.00



A unique contract 

We carry liability towards local 
regulators

Compliant with 
PSD2, GDPR and 
PCI DSS

Payments can be 
distributed in the EEA 
and globally

Secured and 
guaranteed funds

Payment services contract allows 
you to do limit KYC to pay-outCustom regulatory assistance by our 

legal and compliance experts

EMI License
Granted by CSSF
(Luxembourgish authority)

EMI Mangopay License

Fully compliant with the latest EU regulations

Granted by the CSSF in Luxembourg

Fully passported across the European 
Economic Area

Fully compliant with marketplace 
regulations



Sales & 
Solution 
Engineers

Customer 
Success 

Support Compliance & 
Legal

Finance 
& Fraud

Our Payments experts are dedicated to your success

Supercharge your 
growth
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What are the next steps ?

Free tests and 
API Review

Tech and legal 
payment flow 
design

Implementation 
assessment

Personalized 
pricing

Technical documentation

Review our

Free Sandbox

Open a 



Infos Infos
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Thank you.


