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Global Warming

we are already reaching 1,5°C, the max. value decided 2015 at the World Climate Conference Paris
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Only 2% of plastic packaging

is recycled in a closed loop

Source: Ellen MacArthur Foundation
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Down Cycling

Is not Circular Economy
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Average collection rate of PET bottles in % vs. SUPD
collection rate targets
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Figure 31: Average collection rate (%) for PET bottle waste for selected EU27+3 countries in 2022,
Source: ICIS Analysis



Average
recycled content
in PET bottles

in 2022

Figure 21: Average recycled content rate (%)

in PET bottles by EU27+3 country in 2022.
Source: ICIS analysis and estimates







~82,000

machines in
operation

Represented in more than

60 countries

*All the figures are from 2023

Source: TOMRA.com



https://www.tomra.com/en/about-tomra
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Fresh Insights

POLISH
MARKET
SURVEY

February 2024, CAWI method, above 1000 people, all
demographic groups (adults) and voivodeships (PL regions)




Consumers care about
environment

_- -

W 5 - definitely yes m4 3 2 m 1 - definitely not

How important is for you the environmental topic and the introduction of the
deposit return system in Poland?

80% of
consumers:

environment
and the

introduction of
deposit is
Important




Atthestorewhersi(l)gginmgostofmygrocery |34% Quality Reve rse
Vending in
T top-three

In a store with an efficient recyklomat (a . .
B o5 | criteria

special device for returning containers)

In the store closest to my house | 29%

In the bigger shopping mall providing more 6%
services at one spot °

In another place J 3%

In the store is closest to my work J 2%

Where would you like to/plan to return containers for recycling?



Change is
driven
by

consumers

When consumers
wish to have
deposit system

in Poland

r ________________
| as soon as
I possible
in the next 2
years
in the next 5
years

| don't know, it's

13%
hard to say

When would you like to have DRS system implemented in Poland?



____________________1

| I

I The recyclomat should always 0

| be operational 60% [
I

T S

| Recyclomat should have the
possibility to return more

|types of beverage packaging to

I the same machine (plastic,...

50%

for

There should be no queues for

0,
the recyclomat 21%

Polish
consumers

The recyclomat and area

0,
around should be clean 20%

When recyclomat is located in the store, what are the most important things about it for
you?
*There was more than one answer to this question, so the results do not add up to 100%.




Unanimous Consensus
81% of consumers

recognizes DRS as

most effective way of
collecting beverage

13% E4

W 5 - definitely yes m4 3 2 w1 - definitely not

Do you think a deposit system is the most effective way to collect beverage packaging (plastic, metal and glass) that is recyclable
and can be reused?
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Tailored

Small Store
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Separate Customer
Area

for an improved shopper return
experience

&

peace of mind for store personal, for
optimal handling of collected empties

&

effective space utilization






lenka.varcholakova@tomra.com



mailto:lenka.varcholakova@tomra.com
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