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The Retailer of the Year — Wybrany przez dostawcow
award was initiated and is organized by European
Conferences United.

It is jointly presented with NIQ at the Poland & CEE
Retail Summit, withaNIQ being the strategic partner
of the award and serving as the independent research
and reporting partner responsible for data collection
and insights.
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~Many years ago, I had the idea of creating an
award that would not just celebrate success but
recognize true collaboration between suppliers
and retailers. The Retailer of the Year is about
more than numbers, it honors the commitment of
the winners to raising the standard of partnership
in our industry.

I am deeply grateful to NielsenlQ for their
outstanding work and their unwavering support
over all these years in bringing this vision to life.”

Casper Haring

CEO, European Conferences United
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,For the sixteenth consecutive year, we
are conducting the Retailer of the Year
survey, gathering feedback from suppliers
on their collaboration with retail chains.

As a consumer intelligence company, we
consistently provide valuable insights and
understanding to both producers and
retailers, forming a comprehensive
perspective and delivering the Full
View™.

This study, which recognizes outstanding
retailers, is a natural extension of our
ongoing dialogue and partnership.”

Karolina Zajdel-Pawlak
Managing Director in Poland, NIQ
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Retailer Of The Year choice was based on

1 2 3

Interviews with people CAWI and CATI interviews 1032 retailers’ evaluations
responsible for cooperation with conducted in Jan & Feb 2025

retailers from manufactures and

suppliers’ side
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Formats and retailers evaluated

Multiformats

Supermarkets / proximity

Discounters

Auchan
Carrefour
E.Leclerc

Kaufland

Small format / Convenience

Arhelan SPAR Wasz Sklep
Chata Polska Stokrotka
Intermarche Top Market
Lewiatan Topaz

Polomarket

Wholesalers & Distributors

Aldi
Biedronka
Dino

Lidl

Netto

E-markets

Carrefour Express

Eurocash Dystrybucja & Franczyza
(Delikatesy Centrum, ABC, Gama, Groszek, Euro Sklep, 1 minute)

GK Specjat
(Polska Sie¢ Handlowa NASZ SKLEP, Livio, Rabat Detal)

Grupa Chorten
Grupa Makro — ODIDO

Zabka

Eurocash C&C

GK Specjat

Makro Cash&Carry
Marol

Selgros

Auchan (auchandirect.pl, Glovo etc.)
Carrefour (carrefour.pl, Glovo etc.)
E.Leclerc (leclerc.pl/e-zakupy.pl)

Frisco.pl
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Cooperation areas taken into account in the evaluation

#1

#2

#3

Commercial terms and conditions
Terms of payment, volume and value
of sales generated by customer

#4

Business development cooperation
Marketing, category management, joint
planning of business development, joint
strategy development, promotional
campaigns, product mix

#5

Contacts with the counterpart of your
team from the chain

Easiness of contact, the degree of
decision-making of team members,
providing information about the
changes, timeliness and reliability

#6

Logistics

Flexibility of delivery dates, cooperation
in planning and management of current
and promotion stocks

Image

Chain’s marketing activities, innovation,
aesthetics of shopping areas,
marketing materials — external
Impression

Sustainability

Implementation of own activities

and supporting the activities

of producers that promote sustainability
and contribution to environmental
protection
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Importance of factors

81
Commercial Business Contacts with the Logistics
terms and development counterpart of
conditions cooperation your team from
the chain

#1 #2 #3 #4

Image

#5

Sustainability

#6
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,Collaboration with suppliers is fundamental to the
operations of retailers. Without suppliers and their
products, this trade would not exist. Effective
collaboration involves openness, understanding, and

sharing knowledge, with relationships built over years.

Both parties contribute to and benefit from this mutual
cooperation.

The essence of this collaboration is to identify common
strengths and leverage them in dialogue to develop
growth and differentiation strategies for both
businesses. This relationship is multifaceted,
encompassing not only legal regulations but also
sustainable business practices, retail media profits,
personalized offerings, private label strategies,
regionalization, and a focus on localness.

This is precisely why the award, in which suppliers
choose the best retailer of the year, is so valuable.”

Konrad Wactawik
Head of Retailer Services Poland
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Multiformat

chain of the year
2024

Kaufland’s strenghts in suppliers’ eyes
are: brand image & cooperation in business
development




Discounter
chain of the year
2024

Lidl’s strenghts in suppliers' eyes
are: brand image, cooperation in business
development and sustainability

ECIJ © 2025 Nielsen Consumer LLC. All Rights Reserve d. 13



Supermarkets /

proximity
chain of the VA1 ,nte"manché
2024 A —
Intermarche is valued by suppliers for:
cooperation in business development, quality of
contact with the chain & sustainability




Wholesalers &
Distributors V
chain of the year SELGROS
e

Selgros is valued by suppliers for: cooperation
in business development & brand image




Small format /
Convenience

chain of the year
2024

Zabka is valued by suppliers for cooperation
in business development, brand image, quality
of contact and sustainability

ECIJ © 2025 Nielsen Consumer LLC. All Rights Reserve d. 16



E-markets
chain of the year
2024

Frisco.pl’s strengths in suppliers' eyes are:
brand image, cooperation in business
development, quality of contact
& commercial terms and conditions

ECIJ © 2025 Nielsen Consumer LLC. All Rights Reserved.
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Sustainable
Retailer

of the Year

Wybrany
przez dostawcow
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»Retailer of the Year — Wybrany przez
dostawcow is the only award in the
retail market given to retail and
wholesale chains by their trading
partners.

For suppliers, it provides an
opportunity to share their feedback
and expectations. For retailers, it
offers a chance to position themselves
relative to the competition.

At NIQ, we take pride in being the
merit partner of this award for more
than 15 years.”

Anka tekarska
Team Manager | Consumer Behavior & Insights
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Congratulations to the Winners!

S
SR

EUROPEAN
CONFERENCES
1 r YUNITED
\
\

From left: Tomasz Waligérski CEO Carrefour, Casper Haring CEO ECU, Magdalena Szuszkiewicz CEO Frisco.pl, Ryszard Machoj Cztonek zarzadu Lidl Polska,

Jarostaw Serednicki Marketing & Digital Director Zabka Polska, Adam Pazdzior Dyrektor Hali Sprzedazy Selgros Cash&Carry,
Pawet Wardzinski General Director Intermarche, Wioletta Krasuska Dyrektor Sprzedazy Kaufland, Konrad Wactawik Head of Retailer Services Poland NIQ
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Thank you for all .
your votes!

We look forward to seeing
you next year at the Poland
& CEE Retail Summit,
where the award will once
again be jointly presented
by European Conferences

United and NIQ.
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NIQ

The Full View ™
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